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Plan to be part of the 2021-2022

Forage & Grassland  
Special Features
In March and October, Glacier FarmMedia, will produce and 

distribute the Forage and Grassland Special Feature for the 

Canadian Forage and Grassland Association (CFGA) as a run of 

press Special Section in Canadian Cattlemen, Country Guide and 

Le Bulletin des agriculteurs.

GFM/CFGA PARTNERSHIP 

The Canadian Forage and Grassland Association / Association 

Canadienne pour les Plantes Fourragères represents a broad cross 

section of the industry, including forage and livestock producers, 

provincial forage and grassland associations, forage and grassland 

user groups (dairy, beef, equine and sheep), and processors.  

Recognizing the importance of the forage and grassland sector in 

Canada, Glacier FarmMedia (GFM) formed a Platinum Partnership 

with CFGA and three of GFM’s premier magazines – Canadian 

Cattlemen, Country Guide and Le Bulletin des agriculteurs – 

to communicate best management practices, research and 

innovation, market development, and the environmental benefits  
of forages and grasslands in Canada.

DISTRIBUTION 

Circulation for the Forage and Grassland Special Feature will be 

approximately 51,000, which includes the full circulations of Canadian 

Cattlemen, Country Guide and Le Bulletin des agriculteurs.
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A special supplement brought to you by
Canadian Forage  
and Grassland  
Association

There’s a new group of firefighters in British Colum-
bia, but not the usual two-legged kind. They’re cattle 
and they’re just doing what they do naturally — graz-

ing — but under the watchful eye of the B.C. Cattlemen’s 
Association. It’s leading a project to use a management 
tool called “targeted grazing” to reduce the intensity of 
wildfires.

“A lot of people confuse it with intensive grazing,” says 
Mike Pritchard, a rancher and the wildfire prevention co-
ordinator for the association. “Targeted grazing is targeting 
a certain plant or grass community to reach a certain goal,” 
says Pritchard, who has more than 30 years of fire preven-
tion and forest management experience. “In our case, 
we’re targeting grass or brush that impacts fire behaviour. 

It doesn’t have to be intensively done; we’re not grazing it 
to carpet.”

The targeted grazing project came about after the 2017 
and 2018 wildfire seasons in British Columbia’s interior 
destroyed many houses and caused severe damage to 
rangeland, costing the province millions of dollars. B.C. 
Wildlife Services approached Pritchard because of his 
experience and offered the cattlemen’s association funding 
to come up with some strategies to reduce fires. 

Fires were natural 
Their eyes turned to highly flammable grass areas in and 
near the communities, and how they could manage them 
with cattle.

Pritchard says that historically, the area had been all 
rangeland.

“Cattle came to the interior of British Columbia because 
there was lots of grass, and the grass was there because of 
the fire history in most of the country, with the interior 
burning once every seven years on the lowlands, which 
kept the conifer encroachment back and grew grass.” 

The fires in the 1800s and early 1900s didn’t cause 
much damage because there weren’t many houses. How-
ever, as the area became popular for recreation, people 
moved in, developing subdivisions and resort communities. 
This created conflict with the ranchers, who eventually 
moved their cattle away.

“The cows are still out on those tenured rangelands,” 
Pritchard says. “They’re just farther away.”

For the past decade, there has also been significant 
investment in conifer harvesting and thinning the forest 
canopy to make the area more appealing for recreation. 
Because the grass seed bank was still there, as more water 
and light got in, the grass grew and without the cattle to 
graze it, it became susceptible to intense and damaging fires.

Pritchard says fires in the area can never be eliminated. 
“That’s the ecosystem that we’re in… all we can do is 

manage it and try to keep it lower-intensity, so if we can 
change the dynamic so it’s not so intense, then crews can 
go in and fight these fires instead of having to deal with 
them with air tankers, helicopters and heavy equipment, or 
extreme burnout operations with the prescribed ignitions.”

Good neighbours
That’s where the targeted grazing project comes in. With 
the goal to reduce fire intensity adjacent to subdivisions, 
the B.C. Cattlemen’s Association began moving cattle back 
to the area to remove the grass hazard naturally.

“They are just a tool, no different than mowing or burn-
ing the grass,” Pritchard says. “If the cattle can do it, why 

Continued on page 40

‘Targeted grazing’ keeps the risk down  
around B.C. interior communities

BY TRUDY KELLY FORSYTHE

F O R AG E  & G R A S S L A N D  G U I D E    2021

Before settlement in the B.C. interior, fires were a normal part of keeping 
grass from building up in the forest understory.  Photo: BCCA

Fighting fire  
with cattle
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ISSUE AND DEADLINE DATES:

ISSUE DATE DEADLINE DATE

October 2021 August 27, 2021

March 2022 January 20, 2022

AD UNIT
NATIONAL WEST EAST

FULL COLOUR FULL COLOUR FULL COLOUR

Double Page Spread 23,375.20 13,959.20 12,500.00

Full Page 11,687.60 6,979.60 6,250.00

2/3 Page 8,848.40 5,246.40 5,180.00

1/2 Page Spread 14,857.60 8,759.60 7,780.00

1/2 Page Island 8,280.56 4,899.76 3,890.00

1/2 Page 7,428.80 4,379.80 3,890.00

1/3 Page 6,009.20 3,513.20 2,725.00

1/4 Page 5,299.40 3,079.90 2,604.00

1/6 Page 4,589.60 2,646.60 2,199.90

Rates are gross. Earned dollar volume discount applies.  
15% will be paid to recognized agencies.

Forage and Grassland Special Feature Rates

AD UNIT
*All sizes W x D

NON BLEED  
DIMENSIONS

BLEED AD DIMENSIONS

LIVE AREA TRIM BLEED*

Dbl. Page Spread 15.125” x 10” 16.25” x 10.75” 16.75” x 11.25”

Full Page 7” x 10” 8.125” x 10.75” 8.625” x 11.25”

2/3 Page
H: 7” x 6.5” 
V: 4.58” x 10”

H: 8.125” x 6.9”   
V: 5.125” x 10.75”

H: 8.625” x 7.4”   
V: 5.625” x 11.25”

1/2 Page Spread 15.125” x 5” 16.25” x 5.4” 16.75” x 5.9”

1/2 Page Island 4.58” x 7.5”

1/2 Page
H: 7” x 5”   
V: 3.333” x 10”

H: 8.125” x 5.4”   
V: 3.9” x 10.75”

H: 8.625” x 5.9”   
V: 4.4” x 11.25”

1/3 Page
H: 7” x 3.357”   V: 2.167” x 10” 
S: 4.58” x 5”

H: 8.125” x 3.75”   
V: 2.73” x 10.75”

H: 8.625” x 4.25”   
V: 3.23” x 11.25”

1/4 Page H: 7” x 2.5”   S: 3.333” x 5” H: 8.125” x 2.9” H: 8.625” x 3.4”

1/6 Page
H: 4.58” x 2.5”   V: 2.167” x 5”
S: 3.333” x 2.5”

English ads in Canadian Cattlemen and Country Guide;  

French ads in Le Bulletin des agriculteurs. Free French  

translation is available if required.

RATES – THREE MAGAZINES FOR THE PRICE OF ONE!

MECHANICALS/FILE FORMAT

Trim Size:  8.125” x 10.75”        Binding:  saddle-stitched

Electronic files should arrive in press-ready Acrobat PDF format (8.0 

compatible). When saving a file in PDF format, embed ALL fonts and limit 

photo resolution to 300 dpi. Colour ads must have CMYK colour applied 

to all elements, RGB images are not acceptable.  

SEND AD MATERIALS TO:

Ad Services Co-ordinator 

Forage and Grassland 

Special Feature  

1666 Dublin Avenue,  

Winnipeg, MB  R3H 0H1 

Phone: 204-944-5765   

Fax: 204-954-1422 

Email: ads@fbcpupblishing.com

ADVERTISING SALESADVERTISING SALESADVERTISING SALESADVERTISING SALESADVERTISING SALESADVERTISING SALES

Mike Millar
NATIONAL SALES REPRESENTATIVE 

Phone: 306-251-0011 

Email: mmillar@farmmedia.com

ADVERTISING SALES


